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Loeries Africa Roadshow highlights in Nairobi

As part of its roadshow across Africa, the Loeries joined forces with DStv to connect with key players in the industry at the
Villa Rosa Kempinski hotel in Nairobi on 28 March. The Loeries Roadshow and DStv VIP Showcase was reportedly well
received by an audience from agencies, marketers, and local media.

Fahmeeda Cassim-Surtee, sales director of DStv Media Sales opened the session,
speaking on the future roadmap in media. She was followed by Daryn Wober, CEO of
Ventra Media Group, who shared his insights on leveraging sponsorships, and how to
effectively and creatively use digital platforms.

Dominant forms of brand communication

Television, radio and outdoor are said to still be dominant forms of brand communication in
the country - although digital is slowly beginning to join them. Mobile and digital penetration
is at an all-time high in Kenya, but there are still many who do not quite know how to reach
their audiences through this medium. "It takes a bit of education to explain to brands,
broadcasters and radio stations why they should invest in digital," Wober said, "but | think
once you start talking to them and they understand that it gives them a new platform to
engage with their audiences, then they start to get it."

Wober also said that the nation plays an important role in Africa's development. "Kenya,
from an East African perspective, tends to hold the key budget-wise to a few countries in
the region, so it's very much about looking at the East African region as opposed to just
one country," Wober said. "Kenya has also proven to be a very, very positive hub for tech
start-ups, and a lot of money has been invested in tech hubs to facilitate entrepreneurs,
great ideas, to build businesses and to take advantage of the expertise that's coming in
internationally."

After Wober's presentation, Farzana Khubchandani, head of Marketing at Google

Kenya, took to the stage. She shared her insights on using current technology and

internet connectivity to its full potential, using relevant case studies to engage the

audience. The talks were rounded off by Andrew Human, CEO of the Loeries, who LOE RI E S
presented the 2013 Loerie winners from across the continent, shared his tips for

entering the awards and gave an overview of the lineup for Loeries Creative Week

Cape Town in September this year.

"Do something new, something remarkable™

Everyone attending was left inspired by Human's talk, especially his comments that it takes hard work and persistence to

make great things happen. "Across the world, people deal with small budgets and people who say 'no'," said Human. "You
have to really believe in an idea and overcome the hurdles in your path to do something new, something remarkable."

"It's very challenging working in Kenya. This market is fairly conservative so trying to do breakthrough advertising is a
battle," said Craig Wakelin, creative director at JWT Kenya.

"I've been here for four years and | think in terms of creativity the industry has not made major progress," said Neil Drewitt,
business development director, Wunderman. "It's a commonly held view and | think that's why we need award ceremonies
like the Loeries and we need to push it along. Creativity has become a little bit complacent and a bit cookie cutter. Markets
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have an era of creativity and Kenya did have an era of creativity but funny enough, the market's grown but creativity
hasn't."

"In East Africa I'd say we have the most intellectual brand communication industry," said Fridah M Kaburu, account
executive East Africa, DStv Media Sales. She added that advertisers have begun to localise their campaigns in order to
successfully reach their target markets. "If you look at the billboards in Kenya, you'll find what we call 'sheng' - it's a mixture
of English and Swahili. We've also noticed a lot of trends targeting the youth. There's a lot of aspirational advertising going
on."

Innovative sponsorships

One of the bright spots is innovative sponsorship in the football arena. Kenyans - and East Africans in general - are football
crazy and as such, a number of unique campaigns have been rolled out in order to make the most of this market.
SuperSport presenters and commentators such as Ali Hassan Kanleni, Chiko Lawi and Bernard Otieno have all voiced their
excitement for what the game has to offer in terms of business opportunities and education. MchakaMchaka, the first
football show entirely in Swahili, has worked game etiquette lessons into their shows, brought fans into the studio and been
at live matches interacting with attendees. They have had so much success since starting late last year that they are in the
process of creating an even more interactive show where they visit different counties in Kenya - offering more localised
and government sponsorship opportunities.

Another opportunity for regional investors is that of short-form video. "Generally speaking, short-form video is really the
dark secret of the internet in Africa," said Drewitt. "People don't like reading loads and loads of text and skipping through
pages, but they will watch short-form video, which is why YouTube is fantastically successful here and the use of video by

brands, if you get it right, can be a real winner."

The last stop for the Loeries Africa Roadshow will be in Accra on 16 April.

Key dates

Entry Deadline: 30 May

Loeries Creative Week Cape Town: 15-21 September
International Seminar of Creativity: 19 September
The Loerie Awards Ceremonies: 20-21 September
Ticket sales for Creative Week open 1 April

For more:

e Bizcommunity search: Loeries

o Official site: www.loeries.com

e Google News search: The Loeries

o Twitter search: Loerie Awards OR "The Loeries" OR Loeries2014 OR "Loerie Awards 2014"
e Facebook: The Loeries page

o Twitter: @loeries
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