
 

See: Maggi launches culinary conversation on inclusivity
in the kitchen

Local noodle and seasonings brand, Maggi, has introduced a culinary conversation on inclusivity in the kitchen. The brand
brought together South African TV personalities such as Masasa Mbangeni, Gabriel Temudzani and Mduduzi Mabaso to tell
their stories of kitchen inclusivity as well as their experience with Maggi in their households. See the images below:
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"Open Up the Kitchen by Maggi is a conversation starter to get South Africa to be in the kitchen more. The aim is to invite
all of us, regardless of cooking skills, and demistify the misconception that the kitchen is meant only for those that are great
cooks or thought to belong in the kitchen," says Sheila Chisina, marketing manager for Maggi at Nestle South Africa.
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